Using Google
Analytics for

‘ Find reports & mare Audience Overview Feb 9, 2015 -Mar 11, 2015 ~

Email Export v Addto oard .BI ortc'it < r
§ rds,
Si + Add Segment

9 Intelligence Events

Sessions ¥ | VS. Select a metric Hourly Day Week Month

G Real-Time ® Sessions
300
iB  Audience
Overview 100
Cohort Analysis BETA
» Demographics
Feb 15 Feb 22 Mar 1 Mar 8
» Interests -
e L3 B New Visitor B Returning Visitor
Sessions Users Pageviews
» Behavi
e 4,446 3,798 7,354
» Technology B Y e e I Y Y Y e e o N N
r Mobile







Tips and Tricks
to Stay on Track
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Basic Metrics to Monitor Monthly

e Users
e Devices
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lestyour
moblle speed.

Most sites lose half their visitors while loading.




Basic Metrics to Monitor Monthly
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Basic Metrics to Monitor Monthly

e Users
e Devices
* Sources
e Pages
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Set Destination
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Focus on Actions
that Matter




Focus on the Events

e Events track actions
 You have an unlimited set of events you can track
* Track events that are indicative of Gold Standard
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Observe

Campaigns
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Build Custom Reports

e Google Data Studios to the rescue
 Allows you to connect your account and create live,
interactive dashboards







A Bonus Tip: Invest in Education
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Have a Question? Shoot me a Note
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303.455.9601; @susanbrake
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