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WHAT MAKES US THINK ONE PLACE IS
MORE DESIRABLE TO LIVE, VISIT OR DO
BUSINESS THAN ANOTHER?
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WHAT IT TAKES
T0 BE THE BEST
PLACE...

AVERAGE WAGES ~ QUALITY OF
OF WORKERS WORKFORCE

AFFORTABILITY OF LOCAL BUSINESS
COMMERCIAL SPACE TAX RATES

QUALITY OF
INFRASTRUCTURE

EXCITING CITY
ENVIRONMENT

QUALITY OF
SHOPPING

ICONIC LANDMARKS
GOOD CULTURAL ATTRACTIONS

NUMBER OF FUN ATTRACTIONS

EASE OF GETTING AROUND
USING PUBLIC TRANSPORTATION

OPPORUNITIES TO LEARN
SOMETHING NEW

EASILY ACCESSIBLE BY
COMMERCIAL FLIGHTS

CLOSE TO BEACH

TO VACATION ENGLISH SPOKEN

PROXIMITY TOMAJOR ~ GENERAL
DEMOGRAPHICS
PORT,RAIL AND/OR o i
HIGHWAY SYSTEMS

AVAILABILITY OF HOUSING
AFFORDABILITY
OF HOUSING
CRIME/SAFETY AVERAGE TIME

T0 COMMUTE
HIN] TO WORK
QUALITY OF

FAVORABLE K-12 SCHOOLS
CLIMATE/WEATHER

QUALITY OF PARKS AND
OUTDOOR RECREATION

QUALITY OF THE NATURAL
ENVIRONMENT QUALITY OF HOSPITALS/
HEALTHCARE SERVICES
QUALITY AND VARIETY
OF RESTAURANTS

JOB OPPORUNITIES

TO LIVE
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WHAT IT TAKES
T0 BE THE BEST LOGICAL
PLACE...

LOVABLE LIVABLE

T0 VACATION T0 LIVE



BUT WHICH OF THESE FACTORS
AFFECT PERFORMANGE WHEN IT
COMES TO ATTRACTING INVESTMENT?
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FOREIGN DIRECT

INVESTMENT

Most important factors.

Correlation Coefficient

Google Trends 0.93
Fortune 500 Companies 0.91
Facebook Check-in 0.87
Sports Teams 0.87
Instagram Mentions 0.86
Google Search Results 0.85
Culinary 0.82
Museums 0.82
Nightlife 0.81
Neighborhoods & Landmarks 0.79
Culture 0.78
Shopping 0.77
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FOREIGN DIRECT

INVESTMENT

Least important factors.

Correlation Coefficient

Commute Time (0.71)
Housing Affordability Ratio (0.32)
Air Quality (0.29)
Unemployment (0.07)
Corporate Taxes 0.01
Weather 0.04
Educational Attainment 0.13
Median Household Income 0.14
Parks & Outdoor Activities 0.37
Convention Center 0.37
Crime Rate 0.39
Languages Spoken at home 0.40




CORRELATION # CAUSATION



LIVABILITY # INVESTMENT



LOGICAL & INVESTMENT



L VABILITY = INVESTMENT



WHY?



The more freely people and capital move around
the world, the more important the lovability or
vibrancy of a city becomes in determining where
talent, tourism, and investment flows.
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