Finding and Sharing Your Community’s Global
Identity... 1

INTERNATIONAL

ECONOMIC DEVELOPMENT # I E D C # I E DCAn n u a I

COUNCIL



Or...E-Harmony Not Tinder:

Helping Your Community Connect with the

Partners it Deserves
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The Basic Issue

»Why isn’t my community getting more dates
investment?

»How can it stand out as its best self?

https://youtu.be/wefkbKdwFmM
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https://youtu.be/wefkbKdwFmM

International Media Coverage of Louisville, Kentucky
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Perception Analysis for Louisville, Kentucky

Antwerp Kyoto The Hague ==Bristol e ouisville
Openness
Investability Visitability
Innovation Liveability

Leadership/governance
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Philadelphia

“Philadelphia, the best
American city you never
thought to visit. [...] It's
often overshadowed by
nearby New York but this is
a city second to none when
it comes to hospitality,
great food, history, sports
and a jaw-dropping array of
fine art.”

/3] The Dew Sealand FHerald
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Philadelphia

The balance of Philadelphia’s global identity

Tel Aviv Hamburg Rotterdam Manchester emPhiladelphia

Openness

improving visitor brand

Investability Visitability

business and investor
profile less clear

Innovation Liveability

Leadership/governance
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Time for Self-Reflection
(Cosmo Quiz for Cities)

Who/what is my community, really?

What does my community really want?
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https://www.youtube.com/watch?v=KqyGc7-UEj4

Challenges




Challenges
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Challenges

#IEDCAnnual

COUNCIL

"1 ' INTERNATIOMNAL
‘.I ECOMOMIC DEVELOPMENT #I E D‘




Atlanta--Where We’ve Been

S— In Adanta,
TO TELL THE WOR[ D1 YouCaaneInTheCountry

Without Being Stuck In The St

Thecity or the country. In Atlnta you get a choice. And since ane Is so lee w
the ather, you don't even have 1o choose.
Insumimet, sail, fish, or water ski on Lake Lanier, 35 milles notthenst, and an hour
later amxc at Six Flags Over Georgia, Stone Meuntain, or Underground Atlane
Come winter, 51 ataesort only 115 miles away and be back in town the same

night for the sym hony or the hallet

Huniting, Hiliing, Carnping Tennis. Golf. Polo. Rugby. If you 20 for sports you
can patticipate in, we've got them. And
a year-round climate o ma wch
I you like 10 wuch we've got
ll)u:x:" ts, 100, Major league foorball,
ﬁj(hocke:v and baslcethall
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every day is opening day

" HOW ATLANTA
STOLE THE OLYMPICS

The

untold*

story

of two
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Orchestrating Your Community’s Story:
Writing its Online Profile
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Atlanta Alliance Building

ONE - ON - ONES

Arts L Super Bowl Atlanta Regional Atlanta Convention
] EDOs I community| | UnVersities| | o mittee| | Commission - CATLYST | | and Visitors Bureau
City of Georgia Department of
Atlanta Economic Development Key Fortune 500s
V) GROUP DISCUSSIONS
al
LIJ Regional Marketing ORBATL (Global ID Economic Development Marketing Global Consulates
— Alliance - 10 counties Steering Committee) Council — 29 counties

ALL HANDS ON DECK

3 Convene entire group to inspire commitment

DEFINING SUCCESS

Aligned Identity 10,000 Ambassadors — Strong Content Narrative

Stronger Relationships Statement Super Bowl LIII Library Adoption/Amplification



Putting the Story Together: Philadelphia

BRAND NARRATIVE
Converged Narrative
BRAND ESSENCE
What is the feeling that
the brand evokes? P. .
BRAND PERSONALITY
X | tre r brand

BRAND VISION

Serve as a preferred home and/or destination for businesses, talent, and investment
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Putting the Story Together: Louisville

Creative, Optimistic, Locatedonthe A renaissance
VISIT cc?mpass.ionatej-_. independgnt, n'!ight}/ Ohio is propelling us
frlendly,.lncluswe, anfj qu?§t|ng. River just at the upward. The
authentic, and This spiritdrives  edge of the L
. : : : city is
LIVE welcoming. This innovationand  south and the _
community faith in the mid-west, changing.
embraces the many future. Louisville's Thereisa
ways that people dynamic, quirky, sense of
INVEST live, love, believe, surprising energy and a
and work. mash-up of belief that it is
influences make . \“E Eﬁﬁ/‘,
. evolving )
it unique. .
positively.
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Putting the Story Together: Atlanta’s Identity Statement

Metro Atlanta is here, now and next.
A region of visionaries who do what others never imagined.
Inventing. Connecting. Inspiring. Thriving.
We nurture and welcome the brightest talent —
global leaders who disrupt the status quo and
crusade to change the world.

We are dreamers who galvanized the Civil Rights Movement,
creatives who are redefining digital entertainment and
Innovators who are paving an inclusive way to urban development.

We are lively main streets, lakes nestled in lush greenspaces
and bustling nightlife in the city — the options are endless.

In metro Atlanta, we share one ambition:
To never stop rising.
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ATL Brand Box

Our Story Photos & Videos Why Atlanta Our Neighborhood

Dive into this practical Download free-to-use Find quotes from Discover how our

toolkit to help us tell the photos, graphics and ity leaders, CEOs, neighborhoods capture the
world how ATL is here, no videos that capture the true students and more as they diverse culture of our

and next. vibrancy of ATL. share why they love ATL. region.

ONE SHARED
AMBITION:
NEVER STOP

RISING.
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http://atlbrandbox.com/

Pursuing Visual Alignment

GOF

Columbus

i COLUMBUS
PARTNERSHIP
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www.ExperienceColumbus.com
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Pursuing Visual Alignment

COLUMBUS ~FXPERIENGE-
2020 COLUMBUS
COLUMBUS GREATER Y
CHAMBER COLUMBUS
QF COMMERCE SPORTS * COMMISSION
COLUMBUS EHCE)LUMBUS
REGION
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Visual Alignment!

DIECL R THE CITY OF THE CITY OF THE CITY OF
COLUMBUS COLUMBUS COLUMBUS COLUMBUS
THE CITY OF
COLUMBUS
CITY COUNCIL THE €ITY OF THE CITY OF THE CITY OF
COLUMBUS COLUMBUS COLUMBUS
THE CITY OF
SHA? !'CEMBNI BvoLRJS THE CITY OF
8 coLumBUs
COLUMBUS ¢oLumBUs
THE ClTY OF MICHAEL B. COLEMAN, MAYOR
n COLUMBUS THE CITY OF
COLUMBUS
THE CITY OF Eglt(LCjFM BUS
59 !_COLL{MAM?oUS CITY COUNCIL I, THE CITY OF
& coLumsus
THE CITY OF a" THE CITY OF THE CITY OF
» COLUMBUS &) COLUMBUS ¥ coLumeus
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Rallying the Corporate Sector

ONE

\IATIONWIDER

With a presence in the community that’s as big
as its heart, Nationwide is One of US.
HEADQUARTERS: COLUMBUS

Keeping America safely on the road as the world’s largest auto glass COLU M BUS

service brand, Safelite AutoGlass" is One of US.
HEADQUARTERS: COLUMBUS

LDWIDE JPMC CORPORATE CENTER: COLUMBUS

INTERMNATIONAI
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Empowering Adoption
< C @& brandcolumbus.com/resource-library/logos/ # ® &

FAQs | ContactUs | Engagement Opportunities | Helpful Organizations | Get Updates Q Search
*
‘ O I U M B U S ABOUT COLUMBUS v RESOURCE LIBRARY ¥ WHAT'S NEW

Home > Resource Library > Logos

Resource Library USING THE LOGO Photos

Brand Guide
’ - S | fi Is fi
The primary Columbus logo is available as a download and can be added to your existing Seleckihe porkc ViSteli 1o
: 5 your promotional material with
Photography materials. Some ideas for incorporation:
our curated gallery of high- THE RACE FOR
Videos « Add the logo to your website, social media sites, other online properties, business cards and quality photos and videos. TALENT, INNOVATION & FLACE
letterhead.
Promotional Content Get started

« In your efforts to bring visitors and new residents to our city, use the Columbus logo and

other materials on this website to help tell the story.
Presentations S —

St e Spcw rkow Fast Facts
Useful Links
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Result: A Profile to Attract Optimal Partners

* |nvestment
e Talent
 \isitors

* Entrepreneurs
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But Does Better Global Identity Make a Difference?

swisscom

Like-o-Meter

Dein letztes Ergebnis beim Like-o-Meter war:

66% verschenkt 34% erhalten

Was hat sich seither verandert?
Jetzt Hebel umlegen und es herausfinden.
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