
Finding and Sharing Your Community’s Global 
Identity…



Or…E-Harmony Not Tinder: 
Helping Your Community Connect with the 
Partners it Deserves



The Basic Issue 

Why isn’t my community getting more dates 
investment?

How can it stand out as its best self? 
https://youtu.be/wefkbKdwFmM

https://youtu.be/wefkbKdwFmM


International Media Coverage of Louisville, Kentucky 



Perception Analysis for Louisville, Kentucky 



Philadelphia 



Philadelphia 



Time for Self-Reflection 
(Cosmo Quiz for Cities) 

Who/what is my community, really?

What does my community really want? 

https://www.youtube.com/watch?v=KqyGc7-UEj4

https://www.youtube.com/watch?v=KqyGc7-UEj4


Challenges



Challenges



Challenges



Atlanta--Where We’ve Been



Orchestrating Your Community’s Story:
Writing its Online Profile 



Regional Marketing 

Alliance - 10 counties

ORBATL (Global ID 

Steering Committee)
Economic Development Marketing 

Council – 29 counties

GROUP DISCUSSIONS

Stronger Relationships
Aligned Identity 

Statement

10,000 Ambassadors –

Super Bowl LIII
Strong Content 

Library

ONE – ON – ONES 

EDOs
Arts 

Community
Atlanta Convention 

and Visitors Bureau

City of 

Atlanta

Universities
Super Bowl 

Committee
Atlanta Regional 

Commission - CATLYST

ALL HANDS ON DECK

Convene entire group to inspire commitment  

DEFINING SUCCESS 
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Georgia Department of 

Economic Development
Key Fortune 500s

Global Consulates

Narrative 

Adoption/Amplification 

Atlanta Alliance Building



Putting the Story Together: Philadelphia 



Putting the Story Together: Louisville



Putting the Story Together: Atlanta’s Identity Statement 

Metro Atlanta is here, now and next.

A region of visionaries who do what others never imagined.

Inventing. Connecting. Inspiring. Thriving.

We nurture and welcome the brightest talent –

global leaders who disrupt the status quo and 

crusade to change the world.

We are dreamers who galvanized the Civil Rights Movement,

creatives who are redefining digital entertainment and

innovators who are paving an inclusive way to urban development.

We are lively main streets, lakes nestled in lush greenspaces

and bustling nightlife in the city – the options are endless.

In metro Atlanta, we share one ambition:

To never stop rising.



ATL Brand Box

http://atlbrandbox.com/


Pursuing Visual Alignment 



Pursuing Visual Alignment 



Visual Alignment! 



Rallying the Corporate Sector



Empowering Adoption



Result: A Profile to Attract Optimal Partners

• Investment 

• Talent 

• Visitors

• Entrepreneurs



But Does Better Global Identity Make a Difference? 



Discussion


