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Talent Attraction
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Root It in Research



DCI National Research



What words and/or phrases come to 
mind when you think of Cleveland, 
Ohio?



What words and/or phrases come to 
mind when you think of Cleveland, 
Ohio?
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Build a Powerful
Metrics Dashboard
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In the Wake of Disaster, 
Opportunity



500-foot long table
$150K raised

500+ attendees
80+ media stories

The Grateful Table Supports Wineries After Wildfires

California Wine Country Open for Business
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Market the Career Path,
Not Just the Jobs





Make It Personal



Reach Local High School Students



5

Elevate Your Video Game







Introducing Lumen5 — A Cool Video Tool
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Attract Industry Events
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Partner with your DMO
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Track Conversions
Not Just Visits



InvestinHolland.com Worldwide January 1 – October 31

*Comparing the 9,028 Total Conversions in 2018 to Total Conversions in 2017, 
there was a 32.1% increase year over year

Total Unique Conversions

Contact Email Clicks996

Phone
Calls388

216
Meeting Requests

+68.75% from 2017

8,069
Unique Conversations
+18.07% vs Total Conversations in 2017

6,398
PDF Downloads
+26.89 from 2017

71
E-News Signups
+39.21% from 2017
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Get to Know Your Google Tools





YOURWEBSITE.COM/SITEMAP.XML

(Hey Google, Here is Everything You Need to Know)
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Give Incentives to Talent
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Hire a Talent Concierge



8 (27%) Followed-up by Email | 4 (13%) Answered the Questions | 0 Followed Up by Phone

To Catch a Coder



94% of those who take Talent 
Concierge Tour relocate



400 CANDIDATES THROUGH TALENT HUB
50 MATCHED THROUGH “WINGMAN” PROGRAM

“I’m going to find you 
an awesome new job so 
you can live here too”
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Connect with Cool Partners
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Make Residents
Your Best Ambassadors
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Focus on the Business Traveler



What Influences 
Executive 
Location 
Perceptions? 42%

TRAVEL
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Extend Your Brand
Beyond a Logo
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Tap Into Talent Tools
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Be the First Community to Give 
Talent What They Really Want



Most Helpful Incentives Communities Can Offer
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Communicate via the
Streaming Revolution





$1.6 MILLION
EARNED MEDIA VALUE

2 MILLION+
ONLINE VIDEO VIEWS

100,000+
TV HOUSEHOLDS 

PER EPISODE

85,000+
SOCIAL IMPRESSIONS 
FROM INFLUENCERS 

AND PARTNERS

REMASTERED: THE SERIES
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Personalize a Digital Advertising 
Campaign for Individual Companies
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Design a Smart Website



Introducing “Web-To-Leads”
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Create a Site Consultant
Advisory Board
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Stand Out at a Trade Show
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Takeover Talent Hubs





-
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Go Untraditional with Collateral
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Embrace Stunts (sparingly)
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Engage the Home Team
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Help Don’t Hype







28

Create Pop Up Experiences
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Use Micro-Influencers
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Arm Those on the Front Lines
of Talent Attraction









Thank You!

Visit us at DCI Booth #526
for more marketing inspiration

OR
Visit us at www.aboutdci.com


