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http://thetruthmadesimple.com

‘“You must be out of your mind to rent in Everett
next to the highway and train...”

‘“Sadly | think delusional people will rent this
high... | wish it wasn’t so. It borders Chelsea for
gods sake which is a crime scene!”
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MORE THAN AN APARTMENT, A DESTINATION

“l| have lived at the
Batch Yard since it

opened a few years “$10-15 Uber to anywhere in

ago. It’s a sad day but Boston you’d want to go.”
| have to leave this

place to be closer to Athena D. (Yelp)
my family.”
Peter P. (Yelp)




GREATING A “THERE" THERE

NEW GATEGORY DESIGN EXPERIENGE VOIGE & IDENTITY

New to Boston then... e Complete set of e Audience-relevant
Unique in Boston now amenities on site marketing strategy

Gym, pool, parties, dog through social channels

Boston Design Week care, food trucks, social
2015 spaces e Leveraging location to

drive buzz
Shifting perceptions Investment in shared

. space over individual e Programming
10in 10 units creates demand supporting the identity

for the social spaces




%I%}: The Batch Yard shared JUArtworks Pant Party
L protessionals's album.
February 10 - @

ke The Batch Yard
=~ April1d- @

It's officially grilling season at The Batch Yard. Come christen the brand
new grills at the poolside amenity area #sunsoutgrillsout #batchyard
#bozzutoboston #thesweetlife #lovewhereyoulive
#teamwalkerbringonspring

JJArtworks Paint Party Professicnals added 49 new phctos to the album: Feb. 2,
2017 - The Batchyard Apartments Paint Party — at @ The Batch Yard.
February 3- @ ol Like Page

We hac scme very special visitors at our 4th event with the Eatch Yard resicents. You
al capwured every detail of your pets & did such incred ble jods on the ...

Sce Mcre

o Like @ Comment A Share

Community P 4 : - ‘ ki L ‘ . — P Comment A Share
2L Invite your friends to like this Page
s 1,738 people like this

<\ 1,709 people follow this

0 2,848 people have visited



PREMIUMPRICING ATLAUNGH AND 3 YEARS OUT

ATLAUNCH

| : Batch Yard Typical Rents (3/17)
Rents start at $1,875 for studios and run 1-Br $2.420 (3X Everett

to $3,700 for 3-BRs. Unlike several newer 3-Br: $3,480 (1.5X Everett)
rental complexes in the Boston area, the

Batch Yard is not oftering any incentives Everett Rent Market Trend
like rent-free months and no security
deposits to lure tenants; though the final 52,500
asking rents pre-opening are actually
lower than what they were said to be a $1,000
month back. All in all, it's a big bet on
Everett's turnaround. Stay tuned.” ' ' 08 @ o™ et ™ e e et e

$2300

boston.curbed.com/2014/1/28/10150458/batch-yard-rents www.trulia.com/real_estate/Everett-Massachusetts/market-trends/
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ANEGLEGTED
WAREHOUSE...

In 2015, Post Road Residential decided
to turn a beat-up old warehouse in East
Rock, a charming neighborhood in New
Haven, into a design-driven apartment
community. Looking for a distinctive
brand to attract tenantsin a
competitive market, Post Road tasked
us with crafting a compelling story.
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e . WITHA
A WEEK~]10 DAYS AT

PATRIOTIC PAST

First, we needed to learn more about
the building’s past. Since it was first
constructed, the site has been home to
makers of everything from corsets and
oak barrels to cigars and locks. Our
interest was piqued when we found out
that it was a manufacturing facility that
built airplane propellers for the F4U
Corsair—a remarkable WWII-era fighter
plane with folding wings and a massive,
roaring engine.




IVY LEAGUE GOES
BLUE COLLAR

We knew our audience would draw
heavily from the grad student
population at nearby Yale University.
But what do airplane propellers have to

do with lvy League scholars? We realized
that this building couldn’t just represent
the American war effort—it had to
represent generations of hard work and
sweat. And that’s something Yale
students might know a thing or two

about.

Qh-'. Py ¢ A o
S oy - . A_‘.' ; : - — . ‘ H."‘._‘ \
) T S LA
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T his is where airplane propellers, cigars,
corsets, galvanized metals, auto parts,
textiles, carriage locks and oak barrels

were built. What will you build?

HoME orme BRAVE
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ConnecricuT —

- andy@bozzuto, com
: LR YOU VE m—B 203307 0521

s lusoStateSt.C
$ /‘:’ ; .’. ’ New Haven, CT 06511
‘. L ¥ . Om B O o corsairapartments.com
- 1 s

HOME orme BRAVE

corsairapartments.com

203 307 0521
1050 State St. New Haven, CT 0651 ABOZZUTD <« @ &
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current move-In speclals. » \>
(888) 306-7706 g

Call today to learn about our ( NTACT US. SCHEDULE A TOUR mmw-'; '1""'

Apartments that work as hard as
the people who live in them

— Made by in nd Leasing Now in But Rock, New Haven
‘I-"\A‘* ‘ - - . - : A8 4|

135 years of hard work.

THE BACKSTORY OF CORSAIR

L U AMard ah wirier N DA Qetl A & ol

230050 Lme. Sy, Conaty, rifan

® o B A L .
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GREATING A “THERE" THERE

NEW GATEGORY DESIGNEXPERIENGE VOIGE & IDENTITY

e 40% of Leases Signed e Outdoor Pizza Oven to e Programming
Site Unseen capitalize on local supporting the identity

culture
e Won CT Property of the

Year 2016 Design elements
crafted specifically to
recognize the space’s
rich history
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WAREHOUSE
AT IVY CITY-




TRUEGRIT

In a long-forgotten corner of Washington, D.C., a real
estate developer boldly goes where no one else would.



LANDMARK STYLE

Throughout the golden age of American

Department stores, Hecht’s was a
favorite destination for stylish
Washington, D.C. shoppers. In 1936, to
serve its growing collection of stores,
The Hecht Company built an iconic,
Streamline Moderne-style warehouse
along D.C.s New York Avenue—a

landmark that would stand for decades
to come.

4 % /!{%(‘(/ @/’”//f(/o >0

Plaved strictly for applause—

our figure enfanciry

Dorothy P Hara Original—with contoured lines
atmed directly at your audience.

“Gnad theatre”—from the dramna

of iis dipped hemline to s scene-setiing
draped torsa and far-flung sleeves.

Emotional biack in star materiai:

Sanchilla. a superb rayon crepe.

Sizes 10 to 18. ¥35

Third Floor of Fashions.

s HECHT CO.

S WASHINGTON, D.C.

jo— &‘.?
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e

e
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4 Great Store in the Nation’s Capital

“Somethine vondertul havnens when vowwearclothes trom California’
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AFORGOTTEN
NEIGHBORHOOD

lvy City has long been one of DC’s lesser-
known corners. Plagued by urban
planning decisions that nearly
demolished it entirely, this small-but-
proud neighborhood survived its
toughest years thanks to the fierce
resilience of its residents. In lvy City, we
saw an underdog story waiting to be
told.




“IT'S ANEW DAY IN
IVY GITY"

Douglas Development believed in vy
City, too. Our client envisioned a
vibrant, dynamic blend of shops,

restaurants, and loft-style apartments—
all centered around the painstakingly
restored Hecht Warehouse building. Our
job was to change the general
perception of lvy City and ensure that
people would show up, sign leases, and
fall in love with the neighborhood.

......
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APLAGE FOR THE BOLD.
AHOME FOR THE PIONEERS.




DO +
DARE

ATAGLINE 79 YEARS I
THE MAKING

In targeting “urban pioneers,” we didn’t
try to gloss over the gritty feel of our
surroundings—we embraced it.
American whiskey and denim brands
inspired the brand’s lo-fi aesthetic,
lending it a sense of authenticity and
attitude. We even discovered a
newspaper clipping from the building’s
1936 groundbreaking in which a local
senator praised Hecht for its “do and
dare” attitude—a quote that would
become our tagline and guiding
philosophy.
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Dear Motthew,

Loram ipsum dolor sit amet, consectotur adipisicing elit, sod do eivsmod
tempor incididunt ut labore €1 dolore magna alique. Ut enim ad minim veniam,
qQuis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo conse-
quat, Duis aute irure doler in reprehenderit in voluptate velit esse cillum dolore
ou fugiat aulla pariatur, Exceplour $int 0Scaecat cupidatat non proident, sunt in

culpa qui officia deserunt maollit anim id est laborum,

Sed ut perspiciatis unde omnis iste notus error sit voluptatem accusantium do-
leremque laudantium, totam rem sporiam, caque ipsa quae ab illo inventore
veritatis ot quasi architecto beatae vitae dicta sunt explicabo. Nemo anim
ipram voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia con-
sequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque
Porro Quisquam ost, qui dolorem ipsum quia dolor sit amet, consectetyr, adips-
sci velit, s30d Quis non numquam eius modi tampors incidunt ut labore ot
dolore magnam aliquam quaerat voluptatem,

Lotem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod

tempor incididunt ut labore et dolore magna aliqua, Ut enim ad minim ventam,
quis nostrud exerctation ullameo laboris nist Ut aliquip ox e commodo conse-
quat. Duis aute irure dolor in reprehendaerit in voluptate valit esse cillum dolore
eu fugiat nulla parimur. Excepteur sint occaecat cupidatat non proident, sunt in

culpa qui officia deserunt mollit anim «d est laborum.

S04 Ut porspiciatis unde OMnis 310 Notus €1ror it voluplatem accusantium do-
loremque laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore
veritatis et quas architecto beatae vitae dicta sunt explicabo, Nemo enim
ipsam voluptatem quia voluptas sit ssperaatur aut edit aut fugit, sed quias con:
sequuntur magail dolores aos qui raticne veluptatem sequi nesciunt, Neque
porro quisquam est, qui do'orem ipsum quia dolor sit amet, consectetur, adipi-
sci velit, sed quia non numquam eius modi tempora incidunt ut labore et

delore magnam aliguam quaerat voluptatem.

1409 NEW YORK AVENUE NE LEASING OFFXE HICHTWARENCUSE COM
WASHINGTON. BC 20002 £71-207- 2904

o AT
. HECHI WAREHOUSE.COM
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R BLAZE YOURY
AIL.OWN TRAIL.C
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The Hedt Wichouse
9 hecrhwsrcheuae com

WAREHOUSE
AT IVY CITY-

HOME
FEATURES+AMENITIES
THE HECHT STORY

VY CITY

CONTACT

f¥vE

888.693.1589
1401 New York Avenue NE,
Washington, DC 20002

Calling all those who blaze
their own trail, make their
own luck, and want a home
with @ soul. Hecht's is here.

EXPLORE OUR LOFTS »

rerty
e mrryrry

TUNE IN

For updates, openings ond
more

*FIRST NAME

crrS
rrevarayf
o/
s

&

*LAST NAME

*EMAIL

Douglas
Developmest

U0 & @

ey
s



http://www.hechtwarehouse.com/

GREATING A “THERE" THERE

NEW GATEGORY DESIGNEXPERIENGE VOIGE & IDENTITY

* NY Post described Ivy e Hecht’s brand helped e Audience-relevant
City as DC’s “next hot drive its price per marketing strategy
neighborhood” square foot to an through social channels

average of $3.31
e Leveraging location to

Investment in shared drive buzz

space over individual

units creates demand e Programming

for the social spaces supporting the identity







THANKYOU

Travis McCready
Massachusetts Life Sciences Center
tmccready@masslifesciences.com

Daren Bascome
Proverb LLC
daren@proverbagency.com



mailto:tmccready@masslifesciences.com
mailto:daren@proverbagency.com

