CSR and Economic
Development
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You Today!
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f About the Corporate

Citizenship Center

Dedicated to helping businesses make the world a better place



f A Powerful Network of
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Corporate Supporters
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f About First National Bank

» 160 year history

» [Largest privately owned banking
company in the United States

» More than $21 billion in assets
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CORPORATE
SOCIAL
RESPONSBILITY

Businesses are active members of
the communities they serve.



Evolution of CSR

Corporate
Social Shared Value
Resonsibility
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Strategies for CSR
and Economic
Development




1. Community
Ecosystem

Businesses are only as strong as
their community—and vis versa.

Economic
Empowerment

Private
Sector

Health and

Resilience Wellness
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First National Bank's

Community Vision, Focus
Areas, and Goals
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COMMUNITY .
& VISION
Community Successful Strong Local
Cohesion Communities Economies
In All the Places
We Operate
Access Educated
to Workforce
Culture Good

Health

2020 Community Goals & Objectives
" $85 Million will be reinvested
" 100,000 volunteer hours

5,000 housing units will be bulilt,
rehabilitated, or financed

25,000 jobgs will be created or retained

" 50,000 individuals will be closer to
self-sufficiency

Continuously evolving between now
and 2020
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2. License to
Operate

CSR can help build goodwill and be
a lever for community engagement.
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MGM National Harbor
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First National Bank:

CSR As A Brand
Differentiator

Nonprofit/Government
Partnerships

Brand

First National Bank

Member FDIC

Market Expansion
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First National Bank:
Growing Consumers
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HOPE
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First National Bank:

Growing Small Businesses
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CSR can build bridges between
communities and between
companies.
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First National Bank:

Workforce Development

Urban

Urban League of
Nebraska

Rural

Wayne State
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Philadelphia, PA and
Camden, N]J
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Cross-partner and company
collaborations help solve
community challenges.




Beyond 34: Recycling and
Recovery for a New
Economy

»

Y P
0
A

I!R

/\ #
| Creating

Opportul _
Busin, %
Innovs




Partnering for Strategic
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Things to
Remember




It’s Not Only About Charity
Anymore

The reasons and ways
businesses invest in
CSR programs are as
diverse as the

businesses themselves.
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Consider Non-Traditional
Partners

No single sector can
solve the problems we
face alone. What other
sectors or partners can
you work with?
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New Reality of Tax Reform

Businesses are
announcing new
Investments in
infrastructure and
community
development.
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Understand Regulatory
Nuance

How can various
regulations steer your
engagement of
corporate partners?
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Any Questions?

Marc DeCourcey

Senior Vice President

Corporate Citizenship Center

U.S. Chamber of Commerce Foundation
mdecourcey@uschamber.com

Alec Gorynski

Vice President

Community Development and Corporate
Philanthropy, First National Bank
President, First National Community
Development Corporation




