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How will your community 
both address and harness 

the powers surrounding 
the green economy? 

• Why does the Green Economy even exist? 
• What are the Driving trends that render the 

Green Economy?
• What’s the advantage for Business
• What is the advantage for Communities
• How do we take advantage of it. 



WHY?
• 51 Billion Tons is Why…

• The amount of tons of greenhouse gases 
the world typically adds to the 
atmosphere each year.

• At this pace the world as we know it will 
be dramatically different in our lifetime 
in a generation. It will be:

• Hotter
• Colder
• Extremes in weather
• Biological disasters



How do we Fix the 
Problem? 

Should we Fix the problem?

It’s such a humongous 

problem, how are we to fix it?

As an Economic Developer what  

responsibility or role do I have in 

doing this? 



Social– Millennials are the largest generation today and 
are more likely to want to attain and implement 
sustainable development goals.

Technology – Technology advances have moved the bar 
and growth will come in Electric Autonomous Vehicles 
(EAV), 5G, the Internet of Things (IoT), Artificial 
Intelligence, Big Data (predictive analytics)

Economics – Cost of doing business, fuel costs, corporate 
activism, shoreline economics

Environmental – Loss of Biodiversity

Political – Populism, Progressivism, Developing 
Countries, Trade, Paris Accords

Driving Trends:



What’s the Advantage for 
Business?

• Opportunities to create new products 
and services. This will come from:
• Creating new solutions for the five 

things that emissions come from: 
o Making things
o Plugging Things In
o Getting Around
o Keeping Cool
o Keeping Warm 



What’s in it for Communities? 
1. Don’t fight the inevitable. This is science 

talking. Believe the data!
2. This is an opportunity to grow existing 

businesses
3. This is an opportunity to incubate companies, 

start-ups
4. Create an environment that is attractive to 

companies seeking new opportunities

Ultimately:

JOBS
CAPITAL INVESTMENT



• Internal 
Roadmap

• Sets Goals

Climate 
Action 
Plan

• Plausible 
Future

• Driving 
Forces

Strategic 
Foresight 
Planning

• Creation

• Retention

• Attraction

Implement

The Plan



Climate Action plans:



Strategic Foresight Planning



Implement
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