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+ Main Street America is a program of the National Main Street 

Center. It is a national network of 1,000+ local affiliate organizations 

and 45 State, City, County-level Main Street Coordinating Programs.

+ Main Street programs support revitalization of small towns, mid-sized 

communities, and urban commercial districts.

+ The Main Street Approach equips local leaders and residents with a 

practical framework for improving the quality of life in their own 

communities. 

+ Main Street America is united by a commitment to revitalizing older 

and historic commercial districts, supporting strong local 

economies, and enhancing the distinctive character that makes 

communities attractive to residents, visitors and businesses.

About Main Street America



Since 1980, over 2,000 programs have used 
the Main Street Approach, resulting in:

+ $79.12 Billion Reinvested in 
Communities

$4.39 Billion increase in 2018

+ 640,017 Net New Jobs
25,301 increase in 2018

+ 143,613 Net Gain in Businesses
5,310 increase in 2018

+ 284,936 Buildings Rehabilitated
8,146 increase in 2018

For every $1 of public money, $26.49 of private money was leveraged on Main Street.

Main Street’s Impact



The Main Street Approach



The Main Street Approach® + 
Placemaking Process

Both:

+ Start with community understanding before assuming the solutions

+ Prioritize community engagement and collaboration

+ Adapt to the unique traits, assets, and needs of specific place

+ Focus on place-based strategy

+ Learn from incremental implementation

+ Are transformative



Main Street + Project for Public Spaces



Cultivating Place in Main Street Communities

Leveraged funds:

• Wyoming Main Street:

• Training and microgrants

• Louisiana Main Street: 

• Ten matching microgrants

• Oklahoma Main Street: 

• Four microgrants

NMSC + ioby partnership:

• 25 total placemaking projects in 14 states

• $47,500 in matching grants

• $65,000 raised in communities

• $112,500 invested in communities



Case Studies



• Enid, OK

• Total budget: $7,760

Themed Trails

Main Street Enid Maker Trail



• Wilson, NC 

• Historic Downtown Wilson, Inc.

• Budget: $8,175

Alley Activation

Artsy Alleys



Public Art 
Laramie, WY

Laramie Mural Project:
• Began in summer 2011

• Murals completed: 20

• Jobs: 27 paid artists

• Investment: $60,000

• New businesses: 1 in 3 report the murals 

influenced their decision to open a 

business downtown

• Social media: 370 images with 

#laramiemuralproject or #laramiemural

• Partnerships: University of Wyoming 

(Town and Gown) and American 

Alliance of Museums

Data from 2009-2016



Pop-Up Shops

© Montana Standard



CharlotteRising

Downtown Goldsboro 

Development Corporation

RAILmesa

Made on Main Street



Montana

Anaconda:

• LQC: Temporary wayfinding, 

downtown pianos, park improvements, 

custom bicycle racks

• Active transportation plan: community 

walkability, development of public 

spaces, designing streets as places, 

and community placemaking

• Total investment: $80,000, 4 projects

40 PROJECTS

$2.6 MILLION
• Tracked local fundraising and grant 

funds + public and private investment 

for projects 

• Lighter, Quicker, Cheaper, and larger 

development projects 

• Quarterly reports + follow up with 

communities 



Place and Entrepreneurial Ecosystems





Place matters more for entrepreneurs 
in economic development than 
traditional factors for nearly every 
industrial sector.



Cushman & Wakefield Study:
• Many respondents mention their 

hunt for an open-office feel
o Talent attraction and retention is the 

most common reason why businesses 
ultimately made the decision to move 
to a downtown. 

o Converted warehouses and lofts 
impress potential workers. 

o In addition, they take advantage of a 
surplus of underutilized buildings that 
convey local heritage.

• They looked for locations that were 
“live/work/play” neighborhoods, 
located near bars, restaurants, and 
cafes. 

Live, Work, Play Neighborhoods

Michael Graydon + Nikole Herriott, Dwell



Small-Scale Manufacturing

Jon Stover and Associates: 
• Main Street districts experienced a 5.1% 

higher growth rate in manufacturing

• 4% greater manufacturing sales growth rate

• 7% higher growth rate in manufacturing jobs.



Manufacturing on Main Streets: 
By the Numbers

• 2.4% of all businesses

• In cities with Main Streets, 20% of 

manufacturing located within Main 

Street 

• Main Streets experiencing greater 

manufacturing growth than other 

locations within cities

Within Main 
Street 

(2015-2016)

City-Wide       
(2015-2016)

Difference      
(2015-2016)              

Manufacturing 

Business Growth 
Rate

5.1% 0.0% 5.1%

Manufacturing 
Sales Growth 
Rate

31.7% 27.7% 4.0%

Manufacturing 
Job Growth 
Rate

15.9% 9.0% 6.9%



Placemaking and 
Entrepreneurship

Indirect
• Public amenities 

• Streetscapes/Transportation

• Diversity of housing

• Murals and art work

• Support retail

• College/university presence

Direct
• Maker spaces

• Food and mobile truck spaces

• Farmer’s market venues

• Drop-in spaces 

• Library

• Pop-up venues

• Incubator/accelerator

• Housing



Develop Quality Infrastructure

Business Plan Contests

Rental Subsidies

Developer Guidelines

Shared Spaces

Industry-specific spaces

Live/work

Fiber

Cell

Wireless

Permit Process

Codes and Enforcement
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