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WHERE IS CALGARY?
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Calgary Economic Development 
is in the business of facilitating 

prosperity.

We work to make Calgary the city of 
choice in Canada for the world’s 

best entrepreneurs as we embrace 
innovation and create solutions to 
meet the world’s greatest needs –

food, health, energy and 
transportation. 



2 main websites for business & talent attraction
• CalgaryEconomicDevelopment.com
• LifeinCalgary.ca

Landing sites for campaigns
• BePartoftheEnergy.ca
• WishYouWereHereCalgary.com

Program specific sites
• CalgaryFilmCentre.com
• CareersinCalgary.ca





Our Clients
We have collaborated with a wide range of economic development and chamber organizations 
to custom-tailor their websites to focus on driving investment, increasing workforce interest and 
building brand adoption. 
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The Web and Site Selection



What is the likelihood that you will 
visit an economic development 

organization's website during your 
next site location search?

Q



LIKELIHOOD OF VISITING AN ED ORGANIZATIONS’ WEBSITE 
DURING NEXT SITE SEARCH (RESPONSE OVER TIME)

Source: Winning Strategies 2017



The Economic Development Website of the Past



They are Generic



They are Built on Outdated Frameworks



They are Withholding 



They Target the Wrong Audience



They Report Vanity Metrics





The Economic Development Website of the Future



Insert photo

They Include the Basics

Source: Winning Strategies 2017



• They drive visitors down their 
correct path clearly

• They have specific call-to-actions 
based on the needs of each end 
user

• Use new technology to identify 
specific companies visiting your 
website

Insert photo

They Are Specific







How Do You Like Them Apples…



• Responsive pie charts, tables, and 
graphs 

• Listed throughout the entire site on 
relevant pages

• Focus on labor statistics, 
demographics, statistics by industry, 
major employers, gdp, rankings and 
any other data that have been used in 
responses to proposals. 

Insert photo

They Bring Data to Life



















http://carlsbadlifeinaction.com/
https://www.chooseatl.com/find-your-neighborhood
https://www.chooseatl.com/find-your-neighborhood


http://carlsbadlifeinaction.com/
https://www.chooseatl.com/cost-of-living


• They have a content plan in place 
based on key pillars

• Every piece on your website, social 
and digital campaigns align with your 
content pillars

• They bring your data alive into 
something relatable

Insert photo

They Tell a Great Story



Let’s talk about a city

• 1.5 million people 

• Median age of 38.6 years

• 6.9% GDP growth in 2017, 
expected 2.5% in 2018

• Unemployment of 7.7%

• Downtown vacancy rate of 27%+



Let’s tell that city’s story



• Share custom content by visitor 
location 

• Allows you to tailor your message for 
various audiences (in-state, out-of-
state, international

• Helps to address the need to try to be 
everything to everyone. You can be 
strategic about when you are being 
that and offer up the right content. 

Insert photo

They Use Geo-Targeting









They continually monitor what’s 
happening in the global web community 
and update their website to stay 
relevant in the eyes of Google.

Insert photo

They Adapt







●Awareness: 

 Increase in site visitors
 Sources of traffic (direct, organic, social media, other 

marketing efforts) as well as actions driven by each. 

● Engagement:
 Goal completions (pages that are indicative of gold 

standard behavior for your website’s overall KPIs) 
 Downloads 
 E-newsletter sign-ups

●Conversions: 

 Contact outreach 
 Any other big CTAs on your website

They Report Meaningful 
Metrics that inform 
your decisions





Question and Answer Intermission



Econ Dev Websites of the Future
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Tips For Finding a Website Partner



●What do you need to your website to do based on 

your business objectives? Awareness? Lead 

generation?

●How you are measuring success?

●What do you need your website to do for your 

organization?

●BIG QUESTION... how are you sustaining it?

Start with the end in 
mind



● Regular agency vs. agency with niche focus – digital 

only, lead generation, etc – goes back to your goals

● How big is there team and is the team pitching the 

team working on your site?

● How do they launch the project and how does that 

align with your style?

Consider multiple 
partners & match their 
specialty to your needs



● Create a scorecard and know what is important

● Team experience & work

● Understanding of your project

● Design expertise

● Project methodology

● Does their pitch match your requirements?

● Timelines for deliverables

● Budget & fees

● Check their references

Set the criteria for 
evaluation in advance



● Build a common understanding of purpose & 

expected outcomes - WHY & WHAT you are doing 

your project

● Your agency will have awesome experience and 

ideas – let them figure out the HOW

Be open to new ideas





Thank You. 

Susan Brake: susan.brake@aboutdci.com

Lisa Corcoran: 

LCorcoran@CalgaryEconomicDevelopment.com

mailto:susan.brake@aboutdci.com

