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Economic Developers are 
SLOW TO ADOPT 
DIGITAL 





How It Works

Awareness
Whitepaper, E-B ook, K it,  Tip 

S heet, C hecklis t,  How-To Video, 

E ducational Webinar

Evaluation
P roduct Webinar, C ase 

S tudy, S ample, FAQ, Data 

S heet, Demo Video

Opt-In
Free Trial,  Live Demo, 

C onsultation, E stimate, 

C oupon

Your
Content

Landing
Pages Leads+ =



Offer: 
Atlas’ annual economic 
development white paper

What readers get:
• Top 5 channels to reach 

site selectors
• Top 5 economic 

development websites
• Top 5 ways to drive traffic 

to content
• Top 5 social platforms for 

economic development
• Results from 2015 High 

Performance Economic 
Development 
benchmarking survey

• 5 steps to put digital 
methodologies into 
practice

























Sample Digital Campaign Tracking For 
EDO (One Month)



• C us tom Das hboards
• Marketing Automation 

P latform Analytics
• G oogle Analytics

How to Measure Digital Marketing



Tell Your Story Where Your 
Audience
Looks  for Information

C reate a C ontinuous  Digital Lead Gen 
P rogram, Measure R esults

E stablish an Integrated Digital/
Marketing Automation Infrastructure

E xtend Digital Presence, Set 
Goals 

4 Steps to Start a Digital Marketing Program
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