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The Why Orando initiative is aimed to generate awareness of Metro Orlando as a business destination worldwide.

We want to tell the world what's happéning in Metro Ordando and to reinforce that we're a top spot for business and B Caisndar of Opportunities
industry.

p " ’ o s . . s - g . l! Metre Crianda [MSA) Demographics
We will engage diverse voices from the region in targeted international media, blog, social and online stories that are DR

important for local business, clients and industry. Join in and help grow the conversation about “Why Ordando® is an
ideal region for business and talent growth, retention and expansion.

This is an easy process that's been developed to help your organization, your clients and your leaders gain greater -
[ srgeted Journalist

visibility, VWhen using social media to share your organization's stories be sure to tag posts with the hash tag i i

#FhWhyCrlando. When you see other #VhyOrando posts please repost retweet, share, like .. pass it on!






Selling It to higher ups

* Research
e Strategic Plan



* My experience
e Overcoming resistance and fear

e Justification and strategic planning
e Proof points — leads!

e Process — RPIE

e Evaluating what we currently have (RESEARCH)
* Website review — CTAs, landing pages
e SEO/keywords + tweaking anything Hubspot says to
e Competitor benchmarking
* Developing personas

e Writing strategic plan (PLANNING)
* Implementation
e Evaluation






Target Audiences

CEO Site Local
Charley Consultant Business
Sam Bernice




Target Audiences

Investor Media Evangelist
lan Martha Eve




EVANGELIST

EVE

BLOGGER, ILOVEMYCOMMUNITY

e Involvement: Social media ambassador
* Goal: She loves to tell the story of YOUR
COMMUNITY as a great place to live, work and play
and showing off all the sides of YOUR REGION that
most people don’t know about.
e Age: 23
e Education: Bachelors degree from UCF (Go Knights!)
 Work: Corporate social responsibility
 Maedia habits:
e Instagram, Snapchat, Twitter, FB but only for
her parents
e Very social with hyperlocal bloggers
e Emails back immediately
e Only touches paper at work
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KPMG LLC announcad its plans to build a 55-acre leaming. development, and innovasion facility in Lake Nona PRIMARY CONTENT
located in the: City of Orando. KPMG expectsin create 80 high wage jobs in Orlande and 3 $430 million capita!

investment, the largest economic develapment project in 10 years. Construction on the new, state-of the-ant S
facilily is scheduled o begin in spring 2017 and be completed in late 2019, ..O.o:o.o..
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Samsung signs lease for large distribution HQ PROJECT ORGANIZATION AVAILABLE
Global consumer electronics giant Samsung is relocating its exisiing Jacksomville operations to Gake advantage ANNOUNCEMENT STORY PROPERTY

ofthe logrsical benefits of being located in the middle of the state of Forida in the Orlande region’s Lake County.
Samsung recenlly signed a lease o take over one of e largest mdusinal buildings. in Ordande for its new
southeast distnbufion headquarters. With 706,000 square feet of available and ready warehouse space., the
property is locaked near the intersection of Flonda's Tumpike and U.S. Highway 27.



Awareness Consideration Decision

Stage Stage Stage

Free Whitepaper
Free Guides & Tip-Sheets

Free eBooks
Free Checklists

Free Videos
Free Kits (combo of
above)




ATTRACT CONVERT CLOSE DELIGHT

@ Promoters
Surveys

Blog Forms CRM
Keywords Calls-to-Action Email Smart Content
Social Publishing Landing Pages Workflows Social Monitoring

» HubSppbit
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PREMIUM Search for people, jobs. companies, and more CL Advanced
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My Groups Discover | Search

myBIO Community - Biotechnology connections

v Member
49 831 members

ABOUT THIS GROUP
e Start a conversation with your group Biotechnology Innovation Organization (BIO) is the

world's largest biotechnology organization, providing
advocacy, business development and communications
services for more than 1,200 members worldwide. Qur
mission is to be the champion of biotechnol...

= Show more
Lonversations Jobs

Enter a conversation title




Sharing Successes

Oriando Economic Development Commission The Orlando region welcomes imec - the

world's leading nancelectronics research center. Imec's collaboration with the International

Consortium for Advanced Manufacturing Research (ICAMR) will bring 100 high-wage jobs and position
our region as the new hub for smart sensor innovation. http://bit.ly/29ucDAK




Tradeshow Marketing

Orlando Economic Development Commission There is only one week left until NBAA 2016 in
Orlando. Schedule your meeting with Casey Barnes, VP, to discuss your business location needs

or visit the Orlando EDC at booth #4366.
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gil, Organic @
Targeted to: TOP SECRET




Calls-To-Action

Find Propériies Datn Canler MNoes 4 Madia Even® FimOsends Comiesl Us 074780270




Calls-To-Action

Greater Osceola Partnership Subscribe to our newsletter
¥ 3 Courthouse Squore. 2nd Floor %, 4077424200 5 christina s edetiond LystName® Cimpony Nemie
Email*® Subscribe to the Greater

Osceola blog”®
Instant
Weekly

Monthly






Average Open Rate = 22%

Average Click-Through Rate = 3%

Overview 458
Sent

Engagement

Evarybody's favonte metnc, opens and clicks, Your opened percant is
based on the number of contacts delivered fo; click-through rate is
based on the number of opens. Leam mora

37%

Chck-through

Based an Delivered (456) Based on Opened (208)

99.6%

456
Delivered

Deliverability

The mallman delivers, an u, This is the
percent of emails successram

45.6%
208
Opened

envered 1o

inboxas oul of ali confacts you tned lo reach

Learn mote

Basad on Sant(458)

unsubscribes
Learn more

1.1%

Contacts Lost

Lost

ove go7 Percen! of contacts

religible for future sends due to

spam reports of hard bounces

1.1%

Contacls Losi
(5)

Based on Sent (458)



What's Worked for Me

Digital advertising

Aggressive media outreach

Social media — esp LinkedIn

Setting up website to optimize leads

Spending time to pour through metrics regularly



TIps
e |nvest in tools needed

e Obsess over metrics

e Spend time to create a solid digital marketing plan
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