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Former Economic Developer and Tourism marketer

Did sales and marketing for Pfizer and Viagra

Had a postcard collection as a kid

Contributor on Forbes Magazine

Love going on epic trips

@GuillermoMazier

@GuillermoMazier





THE RESULTS: A new brand and position for the county, a new business identity,  the relocation of Boeing to Charleston County, and 

an increase in website visits by 150%. In addition this website won the best economic development website in the world in 2011.

6
Countries

48
States

461
Places

Since 2001



• Co-hosting Disrupt-ED November 9-11 
(Denver)

• Disseminating new white paper on impact 
and influence of economic development
• offers.atlas-advertising.com/econ-dev-

white-paper-2017    

• Releasing new tourism white paper in 
tandem with the U.S. Travel Association

Join the Movement!



CITIES ARE CHANGING WITH OR WITHOUT YOU



HOW WILL YOU SHAPE THEM?



WHAT STORY WILL YOU TELL?









“GM begins testing autonomous cars in Detroit.”



THE RESULTS: Since working with Atlas, City of Richmond has recorded over $2 billion in capital investment, gained national recognition for their creative 

environment featured in Fast Company and Forbes Magazine, and secured one of largest economic development deals in the past three years when Bon 

Secours Richmond Health System brokered to build a $10 million summer training camp facility for the Washington Redskins that will not only bring the 
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Savannah, GA Atlas Approach:
• Naming Matrix
• Brand Development
• Website Design
• Website Development
• Public Brand Launch Event

Once known as the “Wall Street of the South,” but today more readily recognized as a tourism 

destination thanks to films like Midnight in the Garden of Good and Evil,  Atlas was tasked with 

reviving the image of Savannah, GA as a place to do business ONLINE. 



THE RESULTS: A new brand and position for the county, a new business identity,  the relocation of Boeing to Charleston County, and 

an increase in website visits by 150%. In addition this website won the best economic development website in the world in 2011.



Tucson, Arizona
Strategic Re-Positioning 
and Re-Branding

Results-Driven 
Marketing Effort

Tucson, Arizona has long been considered a resort and retirement community, rather than a destination 

for business. The city had a history of infighting and uncoordinated activities, until a new regional 

organization was formed – Tucson Regional Economic Opportunities, Inc. (TREO). Atlas Advertising 

created new branding for the region, and developed the community’s new website. Collaborating with 

staff, Atlas went to work to bring Tucson out from behind the shadow of Phoenix, and from 2005 to 2016, 

the region saw 90 company relocations, 10,000 jobs, and $1.4 billion in new investment 







NICHE & UNREALIZED 
POTENTIAL

UNFOCUSED STANDARD POTENTIAL

LEADERSHIP

High Touch
(Relationships and Knowledge)
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Using Marketing Systems to Tell Stories

• Data Visualization 

• VR Experiences

• SEM

• Websites

• Social

• Mobile Applications

• Marketing Automation

• Content Marketing

• Trade shows

• Fam Tours
• Cocktails and handshakes

• Employer Surveys• Council Meetings

• Sub Committees • Elevated PR

• Digital Marketing BROKEN.

The old
marketing playbook 

is



USING DATA TO TELL A STORY ABOUT A PLACE



Census Data Basics

• Decennial Census  – every 10 years

• Census of Governments 
• Economic Census 
• Survey of Business Owners

• American Community Survey - ongoing

• 130+ other surveys conducted every year

every 5 years





Using Specific Data Tools:

Use this tool for:
üVisual data for 

background
üState, County and Tract 

Geographies
üHistoric comparison
üACS 5-year data and 

County Business Patterns

www.census.gov/censusexplor
er/



Finding Data by Topic



Using Specific Data Tools:Statistics
Portal

Use this tool for:
üData for specific industries 

by NAICS code
üDetailed business data down 

to the county/zip code level
üAccessing Industry 

Snapshots

www.census.gov/econ/isp/



Accessing the Data: Business Patterns

Choose your state from the dropdown, then click Go!



1) Choose your 
state!

2) Select area 
name!

4) Then, click “Detail” to find your 6-digit your NAICS Code.

3) Don’t forget to click 
“GO!”



Accessing the Data:Map

Choose your state for data by 
county!

Select the data to be 
displayed!

See how your business stacks 
up!



Guillermo Mazier, CEO                           

1860 Blake Street, Suite B101 Denver, 

CO 80202 USA

+913 742-1720 (Cell)                        

+303 292-3300 (Office)

www.atlas-advertising.com

www.blog.atlas-advertising.com

Connect With Us + Questions

Guillermom@atlas-advertising.com 
913.742.1720


