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EVERY COMMUNITY HAS A STORY...
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EVERY COMMUNITY HAS A STORY WORTH TELLING
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THRIVE

REGIONAL PARTNERSHIP

GATHERING DATA
Over 60 data sets

Converted into
over 1,000
specialized facts
and figures for the
16-county region

Including:
population growth,
graduation rates,
commute patterns,
acreage of
farmland,
developed land
and natural
resources




THRIVE 2055:
Household Growth Projections

Map 1 Overall Priority Score
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CATHERING DATA
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THRIVE

REGIONAL PARTNERSHIP

CATHERING DATA

GPS devices

Hiking and
tracking unmarked
trails

Partnered with
University of
Tennessee at
Chattanooga’s
Dept. of
Engineering -
Geospatial Data

Lab
@



BIG DATA _ POSITIVE BRAND (:

TRENDS AND FORCES

REPORT

JULY 25, 2013

THE MCBRIDE DALE CLARION TEAM MCBRIDE DALE CLaRION
CLARION &SSOCIATES — FREGONESE ASSOCIATES — KIMLEY-HORN AND ASSOCIATES
BROWN PEARMAM RUSSELL — SaE unps, ~— A COULTER CONSULTING
THE GCH: {TAN STUDIES — NEATHAWK DUBIUGUE & BaCkEq
ARTHUR C. NELSON, Ph 0., FAICE
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NATURAL RESOURCES
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REGIONAL PARTNERSHIP

PEOPLE. . . PEOPLE.

Led by team of
consultants

Gained an
understanding of
how well the region
was performing
(data and seli-
assessment)

Identified
contributing factors
to our regional
vitality from the

public (region?)
( ]

values)



THRIVE

REGIONAL PARTNERSHIP

CATHERING DATA
WITH THE PEOPLE

e Input Incubators
« Meetings in a Box
- Working Groups

e Surveys

« Coordinating
Committee

Meeting-in-a-Box
e THR VE

Ok 5=
REAGHING BE‘IDNB TODAY

o « Advisory Councils

@
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GATHERING DATE
WITH THE PEOPLE

Invited
practitioners in the
planning and
conservation fields
to come together

Presented the
findings

Opened up the
session for input;
missing pleces;
areas of critical

importance @



Thrive 2055 How Should We Plan for Our Region's Future Growth?

During the next 40 years, the greater Chattanooga region of Tennessee, Alabama and
Georgia is expected to grow by near Iy 400 000 new remdents. Preparlng for growth
ns i al

THRIVE

REGIONAL PARTNERSHIP

BRANDING WITH
CNLINE TOOLS

« Metroquest -
metroquest.com

WELCOME <«
PRIORITIES

Education and Training

Regional Economic Development.
Regional Tfansportation="—"
Natural Treasuress

EDUCATION & TRAINING

ENVISION
Children and adults should have an opportunity to follow a

| path of education and training that fits their unigue Y An online Surve'y‘

{ capabilities and prepares them for rewarding, long-term

employment opportunities at home. tool that brands

We all should have safe, healthy and enriched lives in a

region filled with resilient and unique communities, . h ff
preserved and conserved natural resources, and t e e Ort to Your
cause

infrastructure that links us together.

]

Priorities

N

- Allows for input
into values and
priorities

Througheut the Thrive 2055 process, we have

EHEREYOUE RO C G ADaR TS Hine been asking people what matters most to them.

Travel Time These are some of the top answers we heard.

WELCOME <«
PRIORITIES

Vibrant Communitiss Drag your top five priorities above the dotted line
to see how they might be affected over the next
40 years.

Housing for the Future

Earning Potential
The effects will be indicated on the following

Economic Development “Possible Futures™ slides.

' - FEasy links to

Scenic Beauty

post on social

Rural Economies

Flood Protection me dia

Accessibility

' platforms ¢

G Ciirvmacnt Annthar -Prinrifa

EDUCATION & TRAINING




Is anything
being done tofix.

our traffic?

WATCH THE VIDED,at

RegionalCompass.com

BRANDING WITH
GNLINE TOOLS

Website w/
comment options

Social Media posts

Traditional online
surveys — Google
Docs, Survey
Monkey

E-Newsletters

YouTube Channel

Vimeo Channeb
¢
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THRIVE 2055: Natural Resources
and Conservation Areas
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REGIONAL PARTNERSHIP

P St TELLING THE
NATURAL TREASURES STORY VHTH

~ AWATERSHED MOMENT

ONLINE TOOLS
« ESRI Storymap

- Bringing data to
life with an online
storytelling tool

e Our partner: GIS

lREvine Communities Department
. at UTC
s, « Other possible
"""" o partners: Local
City/County

Planning Dept’s@



ESRI STORYMAP DEMO

Explore Our Region - the Thrive Bucket List

Use this interactive map to locate and learn about the 46 unique natural and cultural treasures on the Thrive
Bucket List. Then post your photos, videos and experiences on social media with the hashtag #Thrivebucketlist.
We look forward to seeing you out in the region!

A WATERSHED MOMENT

EXPLORE THE NATURAL TREASURES OF
THE TRISTATE REGION

fys00

EXPLORE. POST. TAG.
#THRIVEBUCKETLIST



https://congeo.maps.arcgis.com/apps/MapJournal/index.html?appid=63828ceb349f45b88f1e4b5d671ac74d

DATA + PEOPLE + TOOLS + PARTNERS
= (UR STORY | OUR REGION'S BRAND

- Fostering partnership: GCEP, Chambers, CVBs, EDO’s, NPO’s T |—| R V E

REGIONAL PARTNERSHIP

- Telling the story online for all to share — and so all may explore!

QLIVABILITY

Address
REGION DRAWS

INVESTMENT FROM
AROUND THE WORLD




TOGETHER, WE THRIVE
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