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CITY OF ALPHARETTA — SOCIAL MEDIA
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WE ALL USE MARKETING & ADVERTISING

* AS ED PROFESSIONALS, WE 25 o\
KNOW WE NEED TO MARKET. T E | 5
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FOR THOSE OF YOU NOT MARKETING...




WHATS WRONG WITH MY MARKETING?

We took a look at OUR marketing and asked,
“How can we make it BETTER ?”

“How can we reach target audiences

FASTER?”
= TRY
D [] I N G IT “How can we generate more EXPOSURE ?”
“How can we take out SAME message that
EVEN 2

have b ing f . and share it
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WHAT ARE WE REALLY TALKING ABOUT?
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THE IMPACT OF SOCIAL MEDIA

« 58% of the entire U.S. population
IS on Facebook

« 30% of the entire US population is
on Instagram

 People remember 80% of what
they see, vs. 20% of what they
read

If your EDO is not active on social
media, you may be invisible to your
audience




GOT VIDEO?




WHY VIDEOS MATTER — THE FACTS

THERE ARE NEARLY 20,000 CITIES IN THE UNITED STATES

HOW CAN YOU STAND OUT AND DIFFERENTIATE YOUR COMMUNITY?

Counties: As of 2013, the United States has 3,007

counties and 137 county equivalents for a total of

3,144 counties and county equivalents. Cities and

towns: According to the U.S. Census Bureau, there

are 19,354 "incorporated places" in the United

States. May 21, 2015 4 days ago

How many towns, counties, and cities are in the USA? - Quora
https://www.quora.com/How-many-towns-counties-and-cities-are-in-the-USA Quora




WHY VIDEOS MATTER — THE FACTS
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SEARCH RANKINGS ENGAGEMENT TRUST BRAND AUTHORITY
(SEO)
High quality video 80% of your website 57% of consumers say Your video is a
Increases your visitors will watch a video increases their reflection of your
chances of a 1t page video, while only 20% confidence in a brand. Make a good
ranking by 53 times. will actually read brand. first impression.
content.

WITHOUT SOCIAL EXPOSURE, YOUR COMMUNITY IS INVISIBLE.

SET YOURSELF APART. TELL YOUR STORY. GROW YOUR COMMUNITY.
ATTRACT YOUR AUDIENCE.



WHY VIDEOS MATTER — THE FACTS

AVG. WEBSITE
CONVERSION
RATE WITH VIDEO
(Vs. WITHOUT):
300% INCREASE
WITH VIDEO

-,

46% OF VIEWERS
TAKE SOME SORT

OF ACTION AFTER
VIEWING A VIDEO
AD

-

i

e SOCIAL VIDEO
RESULTS IN
1200% MORE
ENGAGEMENT
THAN TEXT AND
IMAGES
COMBINED

USING VIDEO
THUMBNAILS
INSTEAD OF
STATIC IMAGES
CAN INCREASE
CLICK-THROUGH
RATES BY 300%



WHY VIDEOS MATTER — THE FACTS

Aberdeen

A RECENT STUDY BY ABERDEEN
Has shown that amateur/low-quality quality video
does not improve conversion, and in extreme cases

High-quality videos have been shown to improve
conversion by nearly 300%!

IT’S NOT ENOUGH TO JUST HAVE VIDEO.
IN THIS DAY AND AGE, QUALITY WILL WIN EVERY TIME.

300% increase in
website conversions



WHICH BRINGS US TO...

INTERNATIONAL ECONOMIC
DEVELOPMENT COUNCIL

EXCELLENCE

IN ECONOMIC DEVELOPMENT
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ALPHARETTA 360

THE STRATEGY

Crisp Video produced a series of high-quality videos for Grow Alpharetta to
showcase the city not only as a cutting edge technology community, but as
an ideal community to succeed economically and raise a family socially.
These videos were released on an set schedule every other week, and shared
on YouTube and social media.



ALPHARETTA 360

THE ALPHARETTA 360 VIDEO MARKETING CAMPAIGN FOCUSED ON RELEASING
3 KEY TYPES OF VIDEOS

$ UNIQUE IDENTIFIERS
-— These videos are a great way to showcase the unique offerings

-— that are found only in your city. Events, boutiques, restaurants, &
- venues that individuals could experience if they become a
resident.

CEO TESTIMONIALS

Communicating the trust that local business owners have in their
community through one on one interviews. A great platform for
cutting-edge growing businesses to promote themselves and their

success.
DEAL FLOW
‘ ‘ Showcasing the corporate project wins for attraction or relocation.
||||| Grand openings for restaurants, offices, retail, and any positive

growth in industry.



ALPHARE]

A 360

SAMPLE VIDEO (CEO TESTIMONIAL)

Meet John Priore, President & CEO of Priority
Payment Systems

Priority Payment Systems is a financial transaction
company that was recognized in 2016 as one of
the fastest growing companies in the state

John had the opportunity to humanize and
brand the business through video, in exchange
for promoting the City of Alpharetta and sharing
the benefits of living and working there

Sample video (DEAL FLOW)

e  Robert Abernathy and his company, Halyard Health, are committed to advancing
healthcare by preventing infections, speeding recovery and eliminating pain.

sample video (UNIQUE IDENTIFIERS)

Alpharetta has become a premier dining
destination, with over 175 venues to choose from.

The scintillating food experience in Alpharetta
simply doesn’t translate to text. The “Alpharetta
Foodie” video showcased locals enjoying
delicious entrees from a variety of restaurants
throughout the city.

« The medical product company headquartered in Alpharetta was originally part of
Kimberly-Clark. Becoming an independent company was a big undertaking for
Robert & his team.

e The decision paid off. Two years after opening in Alpharetta, Halyard now operates
11 global manufacturing facilities and generates $1.7 billion in net revenue.



ALPHARETTA 360 RESULTS

city of alpharetta

 In 12 months, Alpharetta’s
YouTube exposure has grown
nearly tenfold, from 189 to 11,390 BRI . | s
views a month. - oot Aharetts o1

FOUND ONLY IN
ALPHARETTA

PN City of Alpharetta - Grow Alpharetta
3

« Facebook presence has more
than tripled solely through
organic views & shares (no ad
spend)

« Asearch on YouTube for “City of
Alpharetta: yields a first page of
V|deos exc|us|ve|y from the V|deo r . ~ :;r;:::::;o;fpportuniwOutiook\.ﬂdeo-Septembe123rdICityof
marketing campaign. ' .

 563% increase in engagement

e 1052% increase in clicks




ALPHARETTA 360

ﬂ City of Alpharetta GA shared Crisp Video Group's video

Thank you to Crisp Video for highlighting some of the things that are
unigquely Alpharetta.

Crisp Video Group

Check out our in hi ing City of Alpharetta GA as the ideal
place to be in the Southeast!

For more videos, head to our websi e0.comivideo-productions!
Like Comment Share n v

(OO Michael Mogill, Jessica McCauley and 62 others Chronological ™

In the first 3 months, Alpharetta’s
Instagram has grown by over
600% their Twitter has grown by
200%.

Several videos have gone viral on
Facebook, such as “Only in
Alpharetta,” over 14,000 views for
“Alpharetta’s Parks and Trails”
and 33,000 views for “Taste of
Alpharetta 2016”

34k+ views on YouTube alone (not
counting Facebook/other
platforms)

142% increase in Subscribers
Top 10 videos all have well over

1,000 views/each, some topping
6,000+ views



ALPHARETTA 360

The site traffic for Alpharetta 360 has more
than doubled (200%+ increase), growing
from 335 to 791 sessions a month.

The reach of the Grow Alpharetta
campaign continues to expand as its
content is shared by featured local
businesses (such as Digital Scientists, Jekyll
Brewing, Edge Solutions, Hi-Rez Studios, and
many others!

‘E digital sc

Digital Scientists featured for
technology innovation in
Alpharetta 360 video

A KA e vtk Bab Klais CEO AF Ty b
A Minute with Bob Klein, CEO of Digital Scientists

A Minute With - Digital Scientists | City of Alpharetta.. @ #

s IR
> L )

e e Y

-I .".t Ve g asy,
4 IL

il iba N N
o~ pory ‘\ - 1 ;
sk . 1T
' "
Bob Klein
CED, Digital Scientists |
X

. - a




WHAT ELSE WE DID DIFFERENT...

AUGMENTED REALITY:
* Brochures

* Project Responses
e Advertisements

e Business Cards

« Handouts (See for yourself)

BEST IN

3‘5 n’ELQF‘\'E‘..'.IL OUNCIL
EXCELLENCE

SHOW 2016




UPDATE YOUR WEBSITE!

ALPHARETTA

WHY ALPHARETTA ~  SITE SELECTORS ~  BUSINESS ASSESTAMCE ~  PROPERTY SEARCH  RECENT UPDATES ~

CONTACT

l

s
g _————

2015 Top 10 Economic Development Websites - Accrisoft

|

-

UPDATED WEBSITE:

« Parallax Technology
Seamless Integration from
desktop to mobile.

« Community Video
2015 IEDC Gold Award

« WHAT USERS WANT
Site Selectors Tab
GIS Property Search
Infographics

EXCELLENCE
AWARDS | AWARDS

-



TAKE AWAYS...

e LINK IT ALL TOGETHER!
* POST CONSISTENTLY AND DAILY

* |[F YOU CANT AFFORD FANCY VIDEOS
...IMPROVISE, THERE IS ALWAYS SOMETHING ELSE.

* |[F YOUR NOT OUT THERE....YOU DON'T EXIST.



	City of Alpharetta
	Slide Number 2
	Slide Number 3
	WE all USE MARKETING & ADVERTISING
	FOR THOSE OF YOU NOT MARKETING…
	Whats wrong with MY marketing?
	WHAT ARE WE REALLY TALKING ABOUT?
	Slide Number 8
	The Impact of Social Media
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	WHICH BRINGS US TO…
	the strategy
	The Alpharetta 360 Video marketing campaign focused on releasing�3 key types of videos
	Sample video (CEO Testimonial)
	Slide Number 19
	Slide Number 20
	Slide Number 21
	WHAT ELSE WE DID DIFFERENT…
	UPDATE YOUR WEBSITE!
	TAKE AWAYS…

