Building a High Impact Integrated Marketing Strategy

DONNA DOLEMAN DICKERSON
Senior Vice President, Marketing and Communications

Ann Arbor SPARK

Its all here

SPARK@nn arhor usa



Click. Like. Share.

Google Analytics
Sprout

YouTube Analytics
Facebook Insights
Twitter Analytics
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Companies we touch.
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Marketing the region.
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Connect visually.
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ARVIN BANGD, INC
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Marketin Percentage Towards
. 9 Year-To-Date 9 Goal
Communications Tool Goal
Website Visits Visits
AdWords Spend: $40,000 Spend: Spend: $480,000
$ spent, website traffic Traffic: Traffic: Traffic:
Marketing Initiative .
Website Referrals Visits
YouTube Views Views
PR Impressions Impressions
Social Media Engagement Interactions
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Ohio State University University of Michigan
i Columbus, OH M Ann Arbor, MI
A Few Fundraising Basics for New Startups

Impact.

115,308 city population
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Impact.

Subject lines
Content

A/B Testing
Open Rates
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With support from Ann Arbo
Corp, Barracuda Networks (|
expansion, Barracuda intend

next four years.

“Ann Arbor is a tremendous
benefit greatly from the gro

the many fine universities ac|
talent,” said Rod Mathews, s
protection at Barracuda. “We
the Ann Arbor community an

Leading companig
innovatio|

Read more about this news 4

Digital Ad
Specialist
TwoSix Digital
VIEW

Data Annotator

Clinc Inc.
VIEW

Distinct Newsletters
to reach unique demographics
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TECH"™"¢

INETERMHETALK: [AKE THE E;’ALI'

TECH TREK

A2 Tech Trek is Right Around the Corner!

.this year, with a new addition - Tech Talk

Tech Talk - June 16th 10-1pm, Michigan Theater:
Medeled after TED events, speakers will each have seven minutes to talk
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Impact.

YouTube TrueView

Social Media Engagement
Blog Traffic

Google AdWords
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AVERAGE CTR

AdWords CTR

T Ann Arbor SPARK
Bl Cublished by Lindsay Thomas [71- 23 hrs - @

The autonomous vehicle research in the Ann Arbor region is fueled by our
commitment to innovation in mobility technology! Love seeing our city
recognized for this work on a national level. g

Michigan’s new motor city: Ann Arbor as a driverless-car
hub

This college town 40 miles west of Detroit has emerged as a one-of-a-kind, living
laboratory for the technologies that will pave the way to driverless cars.
Learn More

BOSTOMGLOBE.COM

4,285 people reached View Results

il Like @ Comment A Share 8~
@D You and 61 others Top Comments ™
12 shares

ﬁ Write a comment © B @

CLICK. SHARE. LIKE. — DONNA DOLEMAN DICKERSON | 11




Impact.

Maximize Organic
& Paid Reach
Staff Engagement
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Social Media Engagement
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Ann Arger is the #1 most educated city in Americal! = g2

Ann Arbor SPARK

Published by Lindsay
#A2TechTrek is back and betts
TECH TALK!

WHAT: Tech Trek [ Tech Talk
WHERE: Downtown A2
J{ WHO: Everyone. Seriously, eve

Ann Arbor SPAR

Published by Lindg JUB HUNTIN
Congrats, Toyota North Al
about 1,600 people! 4 Meet the companies, meet the pe

"a fully developed researg
auto industry in southeas

2017's Most & Least Educated Cities in America

207175 Most & Least Educated Cities in America Jul 25, 2017 | Richie Bernardo,
Senior Writer 0 SHARES College opens many doors. Besides providing invaluable
cuftural experiences and the ppertunity to build lifaleng connections, a college...

%, Wiew Promotion

M 11,338 pecple reached

oy Like [ comment 2> Share S~

Meet hiring companies! @O« randy Bell, Shirey Jean and 337 others Top Comments =

75 Shares

= ==aa 12,491 people reached
Toyota opens $154 =
Arbor

The opening completes
began moving much of its U.S. purchasing, vehicle development and..

337 likes

| ol Like @ Comment A Share

75 shares

170 likes
43 shares

Learn Md
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6,606 people reached & View Resum:

e Like W Comment # Share

154 likes
25 shares
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How do we stack up?

Page Total Page Likes From Last Week Posts This Weel Engagement This Wee
58.9K 0% 2 65

— 18.5K a0.3% 4 73
12K & 0.4% 11 [

il Ann Arbor SPARK

Don’t underestimate size

- 29K 4 0.1% 28 27

28K - 0.4% q 53
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Impact.

Web Pageviews Social Media Referrals Digital Outbound Open Rates YouTube Views
500,000 12600 T~ 24 17000
12400
23 16500
400,000 )
' 12200
12000 22 16000
300,000
11800
21 15500
11600
e 168,633 11,391 20% 15,018
11400 20 15000
100,000 11200
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11000
0 10800 18 14000
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SP}&RK@"" a rhﬂr usa CLICK. SHARE. LIKE. — DONNA DOLEMAN DICKERSON




There’'s more work to do.

Build a Broader Awareness of Ann Arbor’s
Growing Industries

*
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PLACE and TALENT are the name of the game.
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Great iIdeas come from great teams.
P o

ntegrated ™
Marketmg Plan
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Rapidly Growing Tech Sector

Q«
®Girl Develop It
® Human Element

Why Tech Trek?

Increase exposure of vibrant tech sector in Ann Arbor

Experience Marketing

¥ Blue Newt Software
Technologies

®Farmlogs

®Pure Visibility

W Kingslay Si e

® Arbormoon Software
¥ Duo Security

oﬁ
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9 Deepflield - a ®Lear
Nokia Company
®Torrent Bank of
Consulting nn r
® Workit Health £i%
. ey @ Ford Labs
®Clinc - # LLamasoft
Brand ¢ Talent « Community v S
otin ® Atomic Object e HOSTED BY SPARK HO: HOSTED BY MENLD:
itBrew Q @ Nutshell ® Arbor Networks ® Ann Arbor Public Schools
®ICON Interactive 9 TechArb
® All Hands Active ® Washtenaw Community College
OEesail -
ceelerator v
SPARK Barracuda
@ ITHAKA Central Networks -
.3;!:‘1'!! Innovation T @ Backyard
ilar Cent Tt ackyar
£ il ‘:b‘f' Brains
Siess) Llecks TALENT TERRACE:
#Polysync Amy Cell Talent
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Strategic advertising campaign

Digital Outbound Broadcasting Advertisements

Email Campaigns, Newsletters, Social, etc. Radio, TV, YouTube Videos, etc. Display, Bus, Print, Banners, etc.
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Impact. By the Numbers Results

#AZTGChTI"ek Trends - change
Trended in U.S. e N 100,854

13.7 bilion emaills

#AETechTrek

1 ..,Tr_.._..u. irb, @menloinnovation and 4 more are
4 200 registered obicistde Sl 4 456 16 1
1500 participants #AMC2017 ’ )
Up from in 2016 #Nﬂ:S?AH I IMPressions

; 0 #FridayFeeling
participating companies i T /

Up from 23 in 2016 #WhatWomenWantin4Words email open rate
#OIEAHCAT
2 0 k VISItS to iﬁ::izr?gn_: @EconomicTimes are Tweeting
landing page about this " 109 y OOO

Up from 11K in 2016 video views
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Impact. Brand Recognition

“Ann Arhor home to Michigan’s New Economy”
- Detroit Free Press

ARB

S [ 'l-ﬁp
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= e

“Ann Arbor appears to be our Silicon Valley”
- Delroit free Fress

------

“Michigan’s new Motor City”

- Nlew York fimes

“Start-up City”

- Delta Sky Magazing

"A New Tech Hub”

- New York Times
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Living the brand.
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Thank you.

DONNA DOLEMAN DICKERSON
@donnadoleman Y

Ann Arbor SPARK
AnnArborUSA.org

SPARK
(@nn arbor usa
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