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Keep an Eye on 
the Basics1



Basic Metrics to Monitor Monthly  

• Users
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Basic Metrics to Monitor Monthly  

• Users
• Devices
• Sources
• Pages 

A mixture of industry 
specific, information 
on international, 
articles and rankings 
and staff contact



Set Destination 
Goals2



Set URL Destination Goals

• Goals allow you to 
track the pages that 
matter

• Up to 20 allowed

Remember goals should 
focus on destinations on 
your site that relate to “Gold 
Standard” behavior in 
economic development



Focus on Actions 
that Matter3



Focus on the Events 

• Events track actions
• You have an unlimited set of events you can track
• Track events that are indicative of Gold Standard 

Behavior 



Observe 
Campaigns  4



Analyze Your Marketing Tactics



Build 
Customized 
Reports5



Build Custom Reports 

• Google Data Studios to the rescue
• Allows you to connect your account and create live, 

interactive dashboards



Bonus



A Bonus Tip: Invest in Education



Have a Question? Shoot me a Note

Susan.brake@aboutdci.com
303.455.9601; @susanbrake

www.aboutdci.com

mailto:Susan.brake@aboutdci.com
http://www.aboutdci.com/
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